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WELCOME MESSAGE ¥iDE(iF]

Dear Colleagues,

On Behalf of the Organizing Committee, | am honored to
invite you to the 2ndChina New Retail and Technology
Innovation Summit 2018 (NRT 2018). The summit will be held
on October 24-25 in Shanghai, China.

As the focus of the global retail industry, China is a huge
market with large amount of consumers and ever—increasing
consumer demand. With the concept and practice of ‘’ new
retail’ ’ , the traditional retail industry is transforming fast.
The retail model innovation and reconstitution has taken
place through new technologies and the combination of
online and offline. The internet enterprise and online brands
are considering developing the offline market and creating
the scene marketing ecosphere for new retail. In the
meanwhile, the development of the RetailTech is drawing the
attention from various sectors.

Under the background of consumption upgrade and
enterprise digitalization, the summit will gather the relevant
colleagues to discuss the highlights on the concept and
practice of new retail, social CRM, digital payment and store
management, smart supply chain and RetailTech. It will
provide an excellent platform to the brand owners and
service providers for learning, communication and
cooperation. It will discover the road for the transforming of
the traditional industries and drive the innovation and
development of the retail industry in China.

We sincerely look forward to meeting you in Shanghai!
Best, Regards

2ndChina New Retail and Technology Innovation Summit
2018
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EVENT HIGHLIGHT =Ri&&

27 0=1024:
The retail feast before “Double
11” , learn more, show morel
27 0=1024:

“W11” IS ERE, MSHE,
BRI

RetailTech Innovation:

Al, 10T, Block Chain, Unmanned Stores,
Mobile Payment, Smart Suppy Chain, Cloud
Computing,VR, AR

SEREACN:

ATE8e, WEEM, KR, EASE, BHZ,
SEARAE, =i, EHEE, MBI -

80% Decision—makers of
Brand Owners:

networking and cooperation with
giants from various industries.

80% St mEBESE R
BTAR:

S5&FTUWXRMIEESENS

E VvV E N T H I G H L I 6 H T

- Excellent IT Solutions in the Digital Age
- HFURRERNITRRG R
- SCRM: Getting the Precise User Profile

- The Current Situation and Trends of New Retail in China.
- FEHFEEAKRSER
- RetailTech 2020: How to Win the Battle?
FERAR2020. 01BN HewERXREE RS ERFER
- E—commerce 3.0: Digital Revolution under Consumption - Digital Payment Strategies and Store Management
Upgrade - BFUARESIEERE
- BE3.0: BEARTHNHFHETE . New Retail Age: Omni-channel Marketing in China
- Unmanned Stores: the Next Stop? WEENAK, PENEREEH
- TAEE: T—2EAE? . The Future Retail: Reconstruction of the Consumers,
- SoLoMo: Closer to your Consumers Goods and Scenes
- HARRC A, B BIRROBERERLLY - RREBE. EWA. B B
- Smart Logistics and Supply Chain Management
- EEYRESHMEERE
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Nikshep Shetty

Head of Digitial Marketing &
eCommerce-OTC
Pharmaceuticals, Asia Pacific
Johnson& Johnson

Aadi Vaidya
Chief Operating Officer
Zilingo

Pierre Robinet

Vice President, Asia
Pacific at OgilvyRED
OgilvyRED

Vivian Yeh
Senior Digital
Transformation and

O3
HFUBSLUREFX
REERARTR

Victor Paterno

President and CEO, Philippine
Seven Corporation

7—-Eleven

Terry Chan
Chairman

Hong Kong
eCommerce Supply

Charles Llewellyn Anuvrat Rao

Head of Retail, dunnhumby Head of Product

Asia Partnerships, India &
Southeast Asia

Neelesh Suryavanshee
Personal Care Cluster
Director, South East Asia &
Australia

Unilever

Karen Chan

Clarks

Hua Guan Ellen Hou
Digital Transformation Director CEO
Accenture Carat China
Bt BHE
HF RIS CEO

Eo3i ] HEFE

PARTOFSER

Head of Digital, Asia Pacific

|
October 24-25, Shanghai 10824-25H, Lig
TRV NI
HIFfRE

Hemanth Magal
Managing Director
South East Asia at
Ogilvy One Consulting
Ogilvy One

Jake Shepherd
APAC director
GfK

A

Dheeraj Arora

Vice President,
Modern Trade,
e—Commerce &
Institutional Business
Unilever

Frederic Guiral de Haas
Business Development
Director and Expert

Frederic Guiral de Haas
WS ERDERITIER
MARS & Co

2
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Rebecca Wang
Head of E-commerce
Nestlé GCR

Jay Qin
E-Commerce CCSD
& RTM Lead

Nestlé GCR

SJ

General Manager
Marketing

Legee

RE
HFEHBREE
FER

ANS

Kevin Guan
Group Director
AdMaster
EIZEU.L%‘:" 16y
AdMaster

Joyce Ling
VP of Strategy
Sapient Razorfish

B
SRR E S ]
Sapient Razorfish

Yura Zou

Head of E-Commerce
Supply Chain

Nestle GCR

4B .

BB RSN s S
#8 (FE) KPEX

Alex Lin

Visiting Professor

Taiwan Retail Expert
Shanghai Jiao Tong University

2

HEEHIE
BEERESER
EiBxERE

Paul Wong

Vice President - Innovation
Explorium

A member of the Fung Group
HES

BIFFEISE

B EEEEFIRYS
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Daniel Shao

General Manager of
New Business Division
Ecmoho

Bt
il Ss e R IR
7B

Joyce Chih Yu Chang
General Manager
Marketin

BAOZU

R+
%ﬂ?— %ﬁ:u\;l:
L

Xiang YU

Chief Architect for New
Retail BU

Alibaba Cloud

B8
HEERWHERE W SERAEN
fTEEz=

Louis Houdart
Founder
Creative Capital

i
BlsaA
cC

PARTOFSER

10824-25H, tiB

Double Zhang
Deputy General
Manager of
E—-commerce

IKEE
RIS
=]

=

Sdit
lc&

Hui Hui Li

President of Global Business
Management, Deputy GM of
Strategic Development, Board of
Directors

China HengFeng Bank

Bl

BINRIBEERBEER
adiypeiillotes: d
BFERTEER

Hassan Jia

General Manager of
BBC Business
Division

ECMOHO

L]
BBCE S AEE
ZIERE

Jerrod B Weston
Chief Experience Officer
PAPP'S TEA

BERR
:II:ET%«,JE% ABRAT
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Day 1 $—X

Session 1: New Retail Case Sharing

F81: HEERFSE

0900 The Challenge and Opportunity of Retail in China.
FEZEE PSS

- challenge and opportunity

- new retail models innovation

- RetailTech innovation

Accenture 1&zxE

2ND CHINA

2018 " EBFEHNTASRAETNE
NEW RETAIL AND TECHNOLOGY INNOVATION SUMMIT 2018
—_

Ocioter Z4 shanghal 10FZ24-25, £

Session 2: New Retail Process

I 2: HEERE

1400 Supply Chain Management in the Smart Retail Age
BEFENAMHAESTE

- technology drives innovation

- data mining and integration

- Aland BPR

JD.com Z=ZE

0930 Revolution and Strategy in the New Retail Era
HEENRHNEE SRR

- allin with strategic partners

- retail industry development

- consumer experience

Alibaba fIE2EBE

1430 Logistics Innovation Drives the E-commerce Development
Yim eI EN DB AR

- faster with technology innovation

- e-commerce isn't out of time

- quality and convenience

SF Express JIR=F

1000 New Species by Digital Technology Innovation
AR EIFF ISR

- digital integration and innovation

= new species, new experience

- data empowerment

YH sKiEEET

1030 Coffee Break #XER

»

1100 Smart Retail: New Scene and Experience by Technology Upgrade

BEZE: RAATEEHE=S5HKR

- technology upgrade with new perspective
- new scene and experience for consumers
- be digital and smart

Tencent &

1500 Digital and Mobile Payment Drives the Retail Innovation
AR ERH
Open for Sponsor #£B//

1530 Coffee Break &&}

>

1600 Panel Discussion: Digital Technologies and Solutions in New Retail Age
BR191E: HTZENRINEFURARSTHER

- digital and mobile solutions

- technology upgrade

- opportunities and challenges

Brand Owners and Solution Providers fghi== 575 Z2 iR

1700 Excellent IT Architecture in the Digital Retail Age
S ERUEHY IT 2345
Open for Sponsor 22BN/

1130 Excellent Solutions for Unmanned Stores
TABEN SRS
Open for Sponsor #5B17

1200 The Power of Data for New Retail Development
HEWEEhTERRE

- data mining and analysis

- convertingdata into economic value

- data-driven in sales and marketing

Nestle #£58

1230 Luncheon F&

1730 How Can B2B Enterprises Ready for the New Retail Battle?
B2B (Rl ANfaNEE R T &AL

- digital transformation for giants

- better late than never

- new methods to reach clients

3M

1800 Challenge and Opportunity for Capitals in the New Retail Area
BRI ERTETHAIES L

- ROI maximization

- criterion and judgement

- challenge and opportunity

Hillhouse Capital Group S%R&

1830 End of Day 1 £—XK%&%K




Day 2 8K

Session 3. RetailTech Innovation

ZND CHINA

X5 3: SERACU

» 0900 RetailTech Creates Personalized Shopping Experience
TERARITIENMEIEIRY
- technology innovation
- seamless and personalized
- user profile for better experience
Sephora #2%x=

2OMIBE _BPEmENSEAUHTE2

NEW RETAIL AND TECHMOLOGY INNOVATION SUMMIT 2018
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1083 24~

Octahar 74 Shanaha

Session 4. Omni-Channel Integration

X/ 4: 2FEES

1400 The Digital Road for C-stores
ERERIEF 2B

- speed and convenience

- getting the precise user profile
- updated product and service
7-ELEVEN

1430 Omni-channel Retail and Marketing in Digital Era
HAUHANERETESEH
Open for sponsor #5817/

>

» 0930 RetailTech Applied in the E-commerce Area
TERAREERTIIZEA
- cloud computing
- VR&AR
- efficiency improvement
HTC

1500 RFID and NFC Solutions for Smart Stores
RFID #0 NFC =S E Iz

Open for sponsor #Bh7E

>

» 1000 Digital Retail Innovation Led by Artificial Intelligence
AT ERES [ TECH
Open for Sponsor #5817

1030 Coffee Break #RBX

» 1100 Transformation and Innovation Driven by Smart Retail Technology
BEZTERARPHTESOH

open for sponsor #£BE

1600 Social E-commerce Innovation for New Opportunity
HAZEBE R, IRENFRLIF)

- channel innovation

- social commerce

- ensure the content and quality

pinduoduo.com #f£%

» 1130 New Retail Powered by loT Technology
PEXRF AR BN DI T E R fE
- connected world
- the smart and digital scene
- internet of retail
Intel ZAF/R

1630 Cross-border E-commerce Roadmap in Mobile Age
BRI RIEBIRE B 2

- consumer's mindsets and motivations

- cultural nuances when expanding into local markets
- transformation and integration

Kaola.com MZ&EHI

» 1200 RetaiTech Innovation to Increase Store Productivity
TERREFH, B
- adigital first approach
- increase the store productivity
- creating awe and wonder
B&Q BZE

1230 Luncheon &

1700 The Strategic Transformation of Supermarkets and Shopping Malls
Bz SV ORIs IR

- consumer data drives the sales process

- consumers are emaotional

- perfect shopping experience

Rainbow KA

1730 Visual Merchandising and In-store Promotion for Bricks-and-motars
SLAEBIIN T EHSERMR

- precisepositioning

- reasonable distribution

- optimized category

Gucci &3t

1800 End of Day 2 SEZX45R .
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RETAIL 2017 ch 57 B85 54 7 4 0 i 18 &

http://www.szwgroup.com/china—new-retail-and—digital-innovation—summit—2017/

@ NEw  China New Retail and Digital Innovation Summit 2017

NEW New Retail Asia Summit 2018
@REWL 2018 UM BEIES

http://www.szwgroup.com/new-retail-asia—summit—2018/

SPONSOR OPPORTUNITY #B1m5 =

Speaking Slot j&Eift=E
A 30-minute presentation to get the complete captive

audience, making an unrivalled branding opportunity
than your competitor before the decision makers.

Exhibitor B&%#Eh

Display your latest achievements to decision makers in
the exhibition area for 2 days, appealing to the
participating industrial peers especially during the
coffee break time.

Delegate BoEE

Enjoy the 2-day pass hearing all presentations shared by
the industrial experts, maximize your networking through
luxury luncheons, coffee breaks and get all the
authorized electronic copy after the event.

Other Branding Sponsor Packages
Hithm A E =

Enhance your company's brand awareness and branding
to your target market. Opportunities includes: Cocktail
Sponsor, Lanyard Sponsor, Insertion Sponsor, Delegate
Bag Sponsor, Corporate Gift Sponsor...

ecse

2018 _BHEHZTESHACMESR
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D

Sponsorship Available!
BN RN AT |

The Sponsorship provides you with the opportunity of attracting
potential clients, being recognized by the market, branding and

networking, etc.

For more details, please feel free to contact us!
BENAERERSIBEZF.. IBEMFAR .. R . BITRR
EF=.

BTREZER, ERNSRIIBER]

538?,2';T§2§f§ge Tickets Speech Exhibition
Gold Sponsor 10 v om?2
Silver Sponsor 7 v’ 6m?2
Bronze Sponsor 5 v’ 4m?2
Presentation Sponsor 3 v’ X
Welcome Reception Sponsor 4 X 4m2

gsggngggf:ge Tickets Speech
Luncheon Sponsor 6 X 4m2
Cocktail Party Sponsor 4 X 4m2
Golf Match Sponsor 4 X X
Lanyard Sponsor 3 X X
Delegate Bag Sponsor 3 X X

NEWRETAILPREVIOUSEVENTS





