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Welcome Message FGUIES &

Dear Distinguished Guest, By E

On Behalf of the Organizing Committee, I am honored to invite you
to the CMO Congress Asia 2018. The congress will be held on May BRFERFR2X1BLMEFEHEES (CMOA 2018) HESXIMES AL RiE

3E
17-18, 2018 in Shanghai, China. 25T 2018759 17B-18B 2R E L5370

With billions of population and high-speed economic growth, Asia

has become the world's most dynamic area. To link with the huge but BERTAOMSELFBKOTN, SERAERKEENNXE. 0T
diverse groups of clients in Asia is extremely important for all brand EEEATIX ST NE . 3 B 5 I 7 2 48 it 2 Sk 5 5P S

owners and solutions providers. In the meanwhile, China continues to

: L . . B, SitER, FEEFSNEFER TERAZRTLMNZARNTZ.
be the largest market in Asia with ever increasing economy.

Under the background of consumption upgrade and enterprise FEEBRA RO USRI GASET, TNNRENSESSE. S

igitalization, The CM keting | h level |
digitalization, The CMOs, marketing leaclers and other C level leadlers B A RS BXE EEIEE BAMTIESHE. HEERESTBALN
are facing great opportunity and challenge in Asia and China.

Innovation and reconstitution for brand and marketing has taken LR, mEOSERNEHSEMEE LR, BRESHRERBSTLGH
place through new mindsets and technologies. The congress will . HERITER AR, BERMIK, SEESES . BIEY. B

gather the relevant leaders from various industries to discuss the
highlights on digital transformation, strategic growth, CMO
leadership, mobile marketing, omni-channel marketing, CRM, social RESE=NRSHRAF IZAS SEARNBEF S, HREI LM F
media and new digital technologies. An excellent platform will be EM R S > B
provided to the brand owners and service providers for learning,
communication and cooperation. It will discover the roadmap for the
transformation and growth of enterprises in China and Asia.

EH, BRPRREE HIURBREHEFUEAR. WRESKEAETIL A

BMNAEBHFSERY LS

e e 4L
We sincerely look forward to meeting you in Shanghai!

Best Regards,
CMO Congress Asia 2018

@ http://szwgroup.com/cmo-congress-asia-2018-en/ Szgmup
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Insights from Asia Practice:

China, India, SEA
~ US & Europe 9
o o S IEBHE o N RN TEEY v VNSRS
Event Highlight Y& &K 1EE e . EVE. AT
Seamless
e ~ E-commerce MOb'Ie Age

\
3
\
a. Global insights and case sharing: US,

Europe, Middle East, SEA, India, Greater China--- Consumers of New Technology

. A | e . . » e _ Generation-Z _ Application
LHRUBERASE: EE. BN, PR, KL, E. XPLEKX..... T = SEE R 7

b. Transformation and Growth: 0 KOL & Live Stream

o Marketing
" 2REEH Y MLASERE

the next stop for Asia’ s C-level leaders in digital age?

HAGIEK: YFHEA, THNEFEEEBEINTE[IMN?

\ \_) c. 80% Decision-makers of Brand Owners: networking and

cooperation with giants from various industries.

Digital Transformation

e & Growth
» BFERRS
RGBT

@ OTT Marketing Mode
 SFOTTHIZR

PR, Media &
80% MBI ESEREAR: 5SEFWAMIIAEESENS m ?icimap;egm;g Advertlsmg
n pay = RE Hiii]
ﬁ%%ﬁ

J J
J J
| |
J J
J o

g

@ http://szwgroup.com/cmo-congress-asia-2018-en/ SZ&W Group



C CMO Congress Asia 2018

CONGRESS ASIA

May 17-18 | Shanghai, China

M EIMMA2018IENEREHEIES

=
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\ INSPIRING SPONSOR OPPORTUNI'I:IES AVAILABLE ON CMO Congress Asia 2018 NOW

CMO Congress Asia 2018 will provide an excellent platform to meet your key clients

\ And generate new leads with the networking & booth area. Contact us for more sponsor packages.

% Speaking Slot JEHEE

A 30-minute presentation to get the complete captive
audience, making an unrivalled branding opportunity
than your competitor before the decision makers.

»* Exhibitor B&%E]
Display your latest achievements to decision makers in
the exhibition area for 2 days, appealing to the
participating industrial peers especially during the
coffee break time.

- Delegate B4EE

Enjoy the 2-day pass hearing all presentations shared by
the industrial experts, maximize your networking through
luxury luncheons, coffee breaks and get all the
authorized electronic copy after the event.

Other Branding Sponsor Packages
HittmRhe BB 5

Enhance your company’s brand awareness and branding
to your target market. Opportunities includes: Cocktail
Sponsor, Lanyard Sponsor, Insertion Sponsor, Delegate
Bag Sponsor, Corporate Gift Sponsor...

P

How Can I Get Involved? t0{aliD A 41?2

Who should attend? iEfi S £ ?

Digital Marketing/
Consulting/ Media/ Ads
A E Rt VA VLIS Y

& 'Q‘

Software and Solutions High-tech Companies Home Appliances Pharmaceutlcals FMCG and Cosmetics

a

Food and Beverages B2B Companies Luxuries and Jewelries Apparel

AR ORE B2B/A 7] FERIRE ifE

uu“\\\\
B

L/EIIIE S R A ] PUIH H AL
Hospitality and Travelling Automobiles Finance Others

5T 4 Sl HAth
gsgﬂmgggf:ge Tickets | Speech Exhibition gsgﬂmsggfadge Tickets Speech Exhibition
Gold Sponsor 10 v 9Im2 Luncheon Sponsor 6 X 4m?2
Silver Sponsor 7 v’ 6m2 Cocktail Party Sponsor | 4 X 4m?2
Bronze Sponsor 5 v’ 4m2 Golf Match Sponsor 4 X X
Presentation Sponsor 3 v’ X Lanyard Sponsor 3 X X
Welcome Reception Sponsor | 4 X 4m2 Delegate Bag Sponsor 3 X X

@ http://szwgroup.com/cmo-congress-asia-2018-en/
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Day 1 | May 17 | Shanghai, China

DAY ONE $—X MAIN FORUM =Figin

SESSION 1: GLOBAL INSIGHTS ON ASIA MARKET
T3 i 35 By 2RI R

0900 How can CMO prepare for digital transformation in Asia?
BEEHE ARSI ?
- economic development in Asia
- the digital enterprises and consumers
- a blueprint for growth and transformation
Accenture IR75E
0930 CMO insights from the US : connected consumers in the digital and
sharing age
REXEMNEFEHERE: HFHSRCEINEEMNETE
- the sharing economy
- digital connection
- future trends
Airbnb Z{i0
1000 CMO insights from the Europe: what makes an extraordinary and
long-lasting brand?
RERMNEFEEEERR | (T E— ElfFARmE ?
- excellent product and service
- be a story teller
- regain the consumer
Burberry B=EFi
1030 Coffee Break ZER
1100 CMO Insights from Middle East : Reach the wide range of
consumers in the fast-moving world
ERERRHLESHR , MAEFIIEEES ?
- easy and convenient
- be detailed and understanding
- optimize the process
Aramex &iE{t
1130 Build the seamless E-commerce platform in SEA countries.
NSRBI TEXNRETES
- enhancing consumer online shopping experience
- satisfying the increasing consumer demand
- utilize the users ' data and make e-commerce a popular lifestyle
Lazada REE
1200 CMO Insights from India : In the mobile age, how to connect your
clients with the creativity and imagination ?
SREHENEREEHERR : Bt , ITRLISSERNEEZR?
- mobile marketing is taking the lead in Asia
- creativity and imagination
- closer to your client
- Inmobi

1230 Luncheon F&

@ http://szwgroup.com/cmo-congress-asia-2018-en/

SESSION 2: THE UNIQUE AND FASCINATING
CHINA B B335 /1

1400 CMO Insights from China: The consumers of the unique Greater
China region.
REHERNERFEERERR | KPR ES

- meeting the needs of today’ s consumers in China

- digital life in the future

- new retail, new marketing
Alibaba [IEEEB

1430 How to get the further Insights into the consumers of Generation-Z?
INfARARERH—UEEENER ?

- personalization holds the keys to deeper engagement and higher returns

- Me-commerce and the new lifestyle influencer

- be social, be funny
Tencent B5ifl

1500 New retail Era : omni-channel marketing in China
SERMT , PENLSREEHE
open for sponsor $EEIEFFAY

1530 Coffee Break %R

1600 Panel Discussion: digital solutions and cases for brand in Asia and China
BlRiTie : WP E RS RE5EHK

- transformation and revolution

- how to ensure the everlasting growth

- solutions and cases
Branders and Solution Providers

1700 How can B2B enterprises in China embrace the digital transformation ?
{£4 B2B fRAVINAIIR S L3R E ?

- rebuild the process

- get the decision-makers

- more flexibility
BASF BHfix

1730 How can multinational companies develop and win in the huge China market?
EXEXRRET . BEEI RN AR RS0 ?

- localization and optimization

- digital analysis for the market access

- a continent instead of a country
Mondelez International {ZZEFF

1800 KOL and Live Stream: connecting the brands and consumers.
MOSEE : EEmlS5iHES

- the power of KOL: creating buzz and encourage spend

- serving the connected consumer

- get fans in the mobile internet age
Open for Sponsors EEENRSFFAL

End of Day One $—X%HkR
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Day 2 | May 18 | Shanghai, China

MO
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CMO Congress Asia 2018

Forum 1: Transformation and Growth

RSB RKSICIR

DAY TWO §£=X%

0900 Redefine the CMO : transformation and growth
EMENEREEHE  HESIEK

- driving sales growth through marketplaces

- revolution and transformation

- roadmap to leadership in the digital age
Coca-Cola AI A%

0930 Roadmap to strategic CMO leadership
BEREEHERBRSHBEE

- strong insights and a bias for action

responsible for the digital growth
- strategic thinking about the future trends
GE [BEABS
1000 How can new technology drives the sales growth ?
AR MAEN DR ?
- Al& Cloud Computing
- loT
- VR&AR
Open for Sponsor ENETFFEL
1030 Coffee Break ZRER
1100 Panel Discussion : How can CMO ensure the
sustainable growth for enterprises in the digital
age?
ElRiTie : BT , EEEHEMNMRER S IHEHE
K?

- growth-oriented and consumer-centered

way to battle growth challenges
Explore new revenue streams
randers and Solution Providers

1200 Solutions for branders ° transformation
and growth in Asia
BTN mREERERSIBRER
Open for Sponsor
1230 Luncheon &
1400 Resource and Target: CMO budget
investigation
HRMBr: BRENENTRSEH
- resource and target
- different industries varies
- feedback from the market
1430 How to maximize ROI to ensure the
growth ?
SfRISEIR R R R R A LATRRIES ?
- trend and hotspot
- timing and direction
- measurable and practical
Sequoia Capital China L2584
1500 Big Data Drives Digital Transformation and
Growth
KEEAHEFHER SRR
Open for Sponsor EEBIRFFFAY
1530 CoffeeBreak %58t

1600 Best practice for digital transformation
and growth in SMEs
FR B ML R USSR SIBKRYRRAESE RS
- discover new business growth areas,
- product development-
- new marketing opportunities
1630 Growth strategy for cross-border e-commerce
players in Asia.
IR AR EIEMAE < SRR
- consumer’ s mindsets and motivations
- cultural nuances when expanding into local
markets
- transformation and integration
HEm

1700 The supply chain and business model innovation

DHgate.com

in the new retail area.
S SRR RHE S R VAR B YRR
excellent supply chain solutions

- perfect consumer experience

- innovation and integration in the digital age
Hema Fresh 234

1730 Excellent IT architecture drives enterprise’ s
growth
S 1T 9B D IR

converting data into economic growth

business model transformation
digital architecture and infrastructure

@ http://szwgroup.com/cmo-congress-asia-2018-en/
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Day 2 | May 18 | Shanghai, China

CMO

Forum 2: Brand and Marketing
mESEESICE

0900 CMO Insights: how to create seamless
customer experience in the mobile and

digital age?
EREHERS : EBHMBFAR , s
FEERVHER A ?

- creating awe and wonder

- the art of mind reading

- solving user problems
Audi Bi#

0930 The new OTT marketing mode and its
impact on branders
2HRY OTT HiHRA R RIS LRI

- business mode transformation

- new marketing scene

- new eco-system
Open for Sponsor ERNESFFEYL

1000 From price to value: The brand
transformation by CMO
BREEHESIMEMNEEINER REEEE

- power of brand and creativity

- quality and speed

- channel and supply chain innovation
Uniqlo fli&kE

1030 Coffee Break 5B

1100 Panel Discussion : Content and technology innovation
for digital marketing in Asia
ElRitie : WHSF SRS SEALIN

innovation model digital marketing

- new technology with new perspective
- more engaged content for new consumer journey

Branders and Solution Providers
1200 Excellent SCRM : closer connections drives the
customer loyalty
FHMH2AERXAER . EXENERMHEREDNE
Open for Sponsor
1230 Luncheon F&8
1400 CMO in the integration age for market, PR, media and
advertising.
Hin. axX. BES SHERCHEREEEE
- cross-functional communication
- ready for the battle
- digital partnerships across industries
Haier iR
1430 SaaS and its impact on marketing in the digital age.
SaaS REEHF I EHNTIN
Open for Sponsor
1500 Brand upgrade in the digital era
HFBMCRI MR
- the new content for a long history brand
- new channel and new marketing
- satisfy the demand of your clients

Pfizer }EInHIZS

1530 Coffee Break 5%
1600 The power of IP and its impact on brands
IP D ERHEM RN

tell a good story to your consumer

- achieve creative excellence

make it fun for everyone

Disney iit+f8

1630 The new marketing scene under the
consumption upgrade
HEARTHEEHhLS

- new marketing scene

- create the consumer’ s demand

- multi-screen integration
Metlife XEBSIRE

1700 Best practice of content marketing for the
new generation consumers in Asia
ERIEMF—iERENASEHRESEE

- get more precise user portrait

- great content enhances brand value

- omni-channel content creation and

distribution
Estee Lauder HiF=&

1730 The power of personalized social media in

the mobile age

B MEH RSN E

- brand broadcasting via social platform

- connected generation in mobile life
- personalized and tailored content
toutiao.com S HLF

@ http://szwgroup.com/cmo-congress-asia-2018-en/
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CMOA 2018 NRCS 2018 NRAS 2018

5817-18H 9H19-20H 11820-21H
hE - s hE - s DI - FERK
Shanghai, China Shanghai, China Kuala Lumpur, Malaysia

¢ a Upcoming Events in 2018 2018 ZEISIX Q O

CONGRESS ASIA
201 8IMETE 2018 EHEZES 201 8YMFTEE
SHBIES B OIFES SHFOFIES
CMO Congress China New Retail Asia New Retall
; and Digital Innovation and Digital Innovation
=018 Summit 2018 Summit 2018
M e s
L e T
EERNEREZ B '
Scan the QR code to get more information

@ http://szwgroup.com/cmo-congress-asia-2018-en/
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